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FACADE OPTION 01

Shops have been provided with a canopy projection.

It breaks the flat plane of the retail stretch lending form and identity.
Canopy projection eliminates the need for providing awnings.

Signage/ branding will be on the canopy within a subscribed area which
will be part of retail guidelines.

Two variants in this option exploring two different geometries for the
canopy.

Surface areas of glazing and canopy have been determined based on
heat gain reduction, shading & response to human scale criteria.
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6096
Sticky Note
the projection of complete elelement is quite forced and may not look good with breaks in between. the Facade also loses out its cale and definition.
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the projection of complete elelement is quite forced and may not look good with breaks in between. the Facade also loses out its cale and definition.
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similar comment as option 1 A
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FACADE OPTION 02

Option developed consider awning as part of retail identity.

Three variants using different awning types have been developed.
Level of awning has been referenced with loft slab level.
Considerations for shading, scale etc. also play a part.

A second recessed plane has been introduced as additional degree
of articulation.

This second plane creates a shadow surface between the shop
front and piers, expressing them independently.

KAPADIA ASSOCIATES
DESIGN LLP



FLOREA RETAIL FACADE | OPTION 02-A

'OVERHEAD SPACE FOR
RETAIL O.D.U & ROUTING OF
ELECTRICAL CABLES
SERVICE CORRIDOR

COPING FINISHED IN
ALUMINUM CLADDING

1260

BACK LIT SIGNAGE BOX AS.
PERRETAILER

2025

WS TRUSS WITHNETAL SHEET
(CLADOING TO SEAL RETAIL EDGE

METAL SHEET CLADDING TO
SEAL RETAIL EDGE

© AWNNGINFABRICWITHWETAL
FRAMING & MOUNTED ONMS

MSBOKSECTONASBEMMTO |
J SUPPORT MULLION

CLADDING ONPIER SEENIN
ELEVATION

M.S CHANNEL SECTION

RECESSED PLANE CLADIN
ALUMINUM SEEN IN ELEVATION g g

OPERABLE PANELS IN PANELING
TO ACCESS ROLLING SHUTTER

=«

e i o Iy

SHOP - 03

e SL+111.590 M
FL +111.640 M

SECTION

RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT

8

2900

.

2900

N

THIRD FLOOR
SL+121.925M

SECOND FLOOR
SL+119.025M

FIRST FLOOR
SL+116.125M

LOFT LEVEL
g e wmen

{

4495

RETAIL PLINTH LVL
e

BN

SL+111.630 M

RETAIL PAVEMENT LVL
SL+111615M

N

2900

RETAIL 0.0.U & ROUTING OF -
ELECTRICAL CABLES

COPING FINISHED IN

BACK LIT SIGNAGE BOX AS.
PER RETAILER

AWNING IN FABRIC WITH
METAL FRAMING & MOUNTED
(ON IS CHANNEL SECTION

BRACKETLIGHT

(CLADDING ON PIER IN
APPROVED MATERIAL

RECESSED PLANE CLAD
IN ALUNINUM

MULLION TO SUPPORT
GLAZING

GLAZNG

N

2900

4495

* THIRD FLOOR
L SL+121.925M

> SECOND FLOOR
© SL+119.025M

¢ FIRST FLOOR
* SL+116.125M

T a  LOFTLEVEL

a RETAILPLINTHLVL

ELEVATION

W SL+111630M

é RETAIL PAVEMENT LVL
' SL+111615M

KAPADIA ASSOCIATES

DESIGN LLP



FLOREA RETAIL FACADE | OPTION 02-A

¥
T
1
I

H T

i

KAPADIA ASSOCIATES
DESIGN LLP

RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT




FLOREA RETAIL FACADE | OPTION 02-A

I

T

T
(10

T

-1
[y |

I

== 1

1] =
[T
i

o il
L

\‘7 e
(e

e aavs | | (I

SRR L

KAPADIA ASSOCIATES

RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT

DESIGN LLP



FLOREA RETAIL FACADE | OPTION 02-B

'OVERHEAD SPACE FOR
RETAIL 0.D.U & ROUTING OF
ELECTRICAL CABLES

SERVICE CORRIDOR

COPING FINISHED IN
ALUMINUM CLADDING

1260

BACK LIT SIGNAGE BOX AS.
PER RETAILER

2025

',smwnn'usmm

‘CLADDING TO SEAL RETAIL EDGE

METAL SHEET CLADDING TO ®
- SEAL

% RETALEDGE. g

" AWNING INFASRIC WITH VETAL =
FRAMING 8 MOUNTED ONMS o

o T oweeseonon

: 2

MSBOKSECTONASBEAMTO
4 SUPPORT WULL

GLAZING
CLADDINGONPIERSEENIN
ELEVATION

.S CHANNEL SECTION

RECESSED PLANE CLAD IN
ALUMINUM SEEN IN ELEVATION g §

OPERABLE PANELS IN PANELING
‘TO ACCESS ROLLING SHUTTER

SHOP - 03
SL+111

SECTION

RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT

’

2900

2900

4495

’

THIRD FLOOR
SL+121.925M

SECOND FLOOR
SL+119.025M

FIRST FLOOR
SL+116.125M

e r LOFT LEVEL

RETAIL PLINTH LVL
© SL+111630M

o RETAIL PAVEMENT LVL
SL+111615M

%

2900

RETAIL 0.0.U & ROUTING OF - -
ELECTRICAL CABLES

(COPING FINISHED IN

BACK LIT SIGNAGE BOX AS.
PER RETALER

AWNING IN FABRIC WITH
METAL FRAMING & MOUNTED
ON IS CHANNEL SECTION

BRACKET LIGHT

CLADDING ON PIER IN
APPROVED MATERIAL

RECESSEDPLANECLAD

IN ALUMINUM

MULLION TO SUPPORT
GLAZNG

2900

ELEVATION

e

‘ THIRD FLOOR
L SL+121.925M

* SECOND FLOOR
L SL+119.025M

* FIRST FLOOR
L SL+116.125M

LOFT LEVEL

b P RETAIL PLINTH LVL
SL+111.630M

* RETAIL PAVEMENT LVL
{ SL+111615M

KAPADIA ASSOCIATES

DESIGN LLP


6096
Sticky Note
more acceptable as it retains the facade design, allows for different options of fabric Elements and signage stays in a more permanent material.
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Sticky Note
can be considered for one of the cluster. the signage proportion can be reduced and the awning can be made to start from its bottom.
Also chaeck if the existing signage band can be turned into a fixed facade portal element and the signage sits between the Beam bottom and Awning top. that migh help in enhancing the overall retail facade.


FLOREA RETAIL FACADE | OPTION 02-C

et AN

v

S

Lk

g e\ Fas

1§ e
gﬂw».#" ‘

=
8

| me= =

)
R |

RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT

KAPADIA ASSOCIATES
DESIGN LLP



FLOREA RETAIL FACADE | OPTION 02-C

“”“::H T...l

-
i

i
i

Tl
Miiiii L‘l

=
LY |

[

KAPADIA ASSOCIATES
DESIGN LLP

RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT



RETAIL FACADE | CASA FLOREA | PALAVA, LAKEFRONT

FACADE OPTION 03

Maximization of store front is the central parameter.

Overall space for signage is considerably reduced.

Awnings if provided will be of retractable nature and will have to be installed
at a prescribed level.

With minimal surface area going for branding & awnings, store front design
becomes dominant element in determining character of retail.

tall volume expresses itself on the facade and can help create a distinct
‘high street retail” vibe.

Heat gain consideration are compromised.
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this option gives the retail a much better presence, we may need to work out few options or variations for the signage & awning proportions based on Option 2 & 3.
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FACADE OPTION 04

It’s a combination of preceding design routes.

3 different facade routes have been assigned to each of the retail outlets to
study the impact on streetscape.

Portal expression formed by the piers and coping provides a unifying
framework within which differing retail facades coexist.

Provides a degree of structure & order while inducing vibrancy.

Allows each retail outlet to be more noticeable.
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Sticky Note
stone, Stone crete & terrazzo can be considered for each cluster / set of retails.
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